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RAN-1903030102030011

F. Y. B. Sc. (Sem. - II) Examination April - 2023

Consumer Studies

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1)

 

“uQ¡ v$ip®h¡g  r“ip“uhpmu rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
Fill up strictly the details of  signs on your answer book

Name of the Examination:

 F. Y. B. Sc. (Sem. - II)

Name of the Subject :

 Consumer Studies

Subject Code No.: 1903030102030011

Seat No.:

Student’s Signature
 

(2) âñ 1 afrS>eps R>¡. bpL$u“p âñdp„’u L$p¡C ‘Z Qpf âñ DL¡$gp¡.

Set - I

â. 1.  k„rnàsdp„ âñ“p¡ S>hpb Ap‘p¡. (L$p¡C ‘Z ‘p„Q) 10

 1. N°plL$“¡ ìep¿epres L$fp¡.

 2. Ål¡fps“p dlÐh“u “p¢^Zu L$fp¡.

 3. b°pÞX$“p âL$pfp¡ iy„ R>¡?

 4. rhrh^ âL$pf“p g¡bgp¡“u “p¢^Zu L$fp¡.

 5. V²$¡X$ dpL®$ iy„ R>¡?

 6. ^p¡fZp¡“p âL$pfp¡ iy„ R>¡?

â. 2.  ‘¡L¡$tS>N“u c|rdL$p iy„ R>¡? ‘¡L¡$tS>N“p N¡fgpc“u “p¢^Zu L$fp¡. 10

â. 3.  N°plL$“u S>hpbv$pfuAp¡ kdÅhp¡.   10

â. 4.  V|$„L$u “p¢^:     10

 1. c¡mk¡m

 2. c°pdL$ Ål¡fps
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â. 5.  N°plL$ kyfnp L¡$hu fus¡ âv$p“ L$fhu?   10

â. 6.  N°plL$ Ar^r“ed 1986 kdÅhp¡.   10

â. 7.  V|$„L$u “p¢^:     10

 1. g¡bgp¡“p âL$pf.

 2. õV$pÞX$X$p®CT¡i“ A“¡ N°¡qX$„N hÃQ¡“p¡ saphs.

ENGLISH VERSION

Instruction: 

(1)  Q. 1 is compulsory. Solve any four questions from the remaining.

Q. 1.  Briefly answer the question. (Any five)  10

	 1.	 Define	consumer.

 2. Enlist importance of advertising

 3. What are the types of brands?

 4. Enlist different type of labels.

 5. What is trade mark?

 6. What are the types of standards?

Q. 2.  What is the role of packaging? Enlist disadvantage of packaging. 10

Q. 3.  Explain consumer responsibilities.   10

Q. 4.  Short note on:    10

 1. Adulteration

 2. Misleading advertisement

Q. 5.  How to provide consumer protection?  10

Q. 6.  Explain consumer act 1986.   10

Q. 7.  Short note on:    10

 1. Types of labels.

 2. Distinguish between standardization and grading.


